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1. What is consumer behavior? (&< it ¥) Please give ten factors that could
influence consumer behavior? (15%)

2. In marketing strategy applications, it is essential to remember that
segmentation is based on identifying and appealing to consumers with
similar behavior. What are the consumer characteristics to segment
consumer markets? (&< it ¥) Please give a real example to explain how a
firm or a product segments market. (15%)

3. What is the Consumer Decision Process (CDP) Model? Please make a
figure and give a real example to illustrate the CDP _model. (i< it %) (15%)

4. What is your insight into “Extended Warranties: How Much Are You Willing
to Pay for Peace of Mind?” (15%)

5. What are the important determinants of retailer success or failure? (&< it %)
(15%)

6. What is the purchase decision process? (&< it %) (15%)

7. Why is customer satisfaction important? (&< it %) (15%)




