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. What is consumer behavior? Please give ten factors that could influence

consumer behavior? (& =2 i %) (15%)

In marketing strategy applications, it is essential to remember that
segmentation is based on identifying and appealing to consumers with
similar behavior. What are the consumer characteristics to segment
consumer markets? (& = i ¥) Please give a real example to explain how

a firm or a product segments market. (15%)

. What is the Consumer Decision Process (CDP) Model? Please make a

22 L

figure and give a real example to illustrate the CDP model. (& < it %)
(15%)

. There are three factors that influence the extent of the problem-solving

process. What are these? (& ~ iT %)

. What are the important determinants of retailer success or failure? (& < i*

) (15%)
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. What are physical store attributes (& < i %) and why are they important?

(15%)

. Translate the following terms into Chinese: (15%)

(1) Word of mouth (2) Consumption volume segmentation
(3) Impulse buying (4) Evoked set

(5) Compulsive consumption




