12 S RAEAE SBER R280 B R

B MR gl iE g B s pLE X e L
P 40 24 AFIE R FE To) AT TX ) [R5 3G et p #REL
$ o8~ ) [PEp] ws [ ¥ [ e | FEEFRIIER
Erf] > % : 55 » X X X X i 2wELx A 0¥ oF

AR TAA 104 HA 1004 LT T E LAY 2 FF 0 FAE L HEM 4
M -

1. What are marketing mix and the four Ps? Please give a real example to
explain what marketing mix and the four Ps are. (15%)

2. What are uncontrollable factors in the external environment on the
marketing mix? Please give a real example to explain how the external
environment affects a firm. (15%)

3. What are five methods of entering the global marketplace? Please explain
the risk and return levels for the five methods. (15%)

4. Describe the consumer decision-making process. (15%)

5. What is the market segmentation? Please give a real example to explain
how a firm or a product segments market. (15%)

6. What are the common advertising appeals? (15%)

7. Explain the following marketing terms and give an example of real
applications on marketing: (20%)

(1) Cognitive dissonance
(2) Cannibalization
(3) Family life cycle
(4) Product differentiation

(5) Usage-rate segmentation




